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With over 20 yeors of experience in South Delhi's high-
end property market, I've helped hundreds of families,
investors, and homebuyers make confident, smart real
estate decisions. From builder floors fo bungalows, my
expertise lies in identifying great opportunities and
avoiding costly mistakes — even in a complex market like
ours.

This guide is based on real-world insights, not theory. |
created it to simplify the selling process for you — so you
can take informed steps and find a home that truly fits
your needs.

FOR MORE VIDEOS, TIPS, AND LISTINGS:

YouTube: Ashutosh Bhogra - Real Estate IEI,;..-._T‘:#HEI
http://www.youtube com/ ¢
@ashutoshbhogra-greybeard
Instagram: @ashuftoshlbhogra
Contact: +91 9811149612 Seanio wdichmy

videos on YouTube



https://www.youtube.com/@ashutoshbhogra-greybeard/featured
https://www.youtube.com/@ashutoshbhogra-greybeard/featured
https://www.youtube.com/@ashutoshbhogra-greybeard/featured

COMPREHENSIVE GUIDE

TO SELLING PROPERTY IN
SOUTH DELHI:

Selling property in South Delhi can be a
rewarding experience if done correctly.
Whether you own an independent
house, builder floor, or apartment,
making the right decisions can help you
secure the best price and avoid
unnecessary delays.  This  guide
provides a step-by-step approach to
selling your property successfully.
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SOUTH DELHI IS HOME TO A DIVERSE
RANGE OF BUYERS, INCLUDING HNIs
(HIGH NET-WORTH INDIVIDUALS),
BUILDERS, INVESTORS, AND END-
USERS LOOKING FOR LUXURY
HOMES. PROPERTY VALUES ARE
LARGELY DETERMINED BY LAND
RATES (PER SQUARE Y ARD),
LOCATION, SIZE, AND DEMAND
TRENDS.

Prime areas like Vasant Vihar, Defence
Colony, and Greater Kailash have
strong demand.

Ultra-luxury areas like Jor Bagh, Golf
Links, and Shanti Niketan attract a niche
group of high-value buyers.
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Factors affecting pricing:

Premium features (park-facing, corner
plots) canincrease value by 5-15%.

Undesirable factors (e.g, busy roads,
lack of parking) can reduce prices by
10-30%.

Larger plofs often have a lower per sq.
yd. price than smaller ones due to high
investment requirements.

TIP:

Understanding the competition is key. If
there are multiple properties similar to
yours, pricing and presentation become
even more important.
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ONE OF THE BIGGEST MISTAKES
SELLERS MAKE IS PRICING THE
PROPERTY TOO HIGH OR TOO LOW.
A WELL-CALCULATED PRICE
ENSURES FASTER SALES WITHOUT
UNDERVALUING THE ASSET.

RESEARCH RECENT SALES

Speak with brokers, review recent
deals, and compare them with similar
properties in your area.’

CONSIDER PROPERTY -SPECIFIC
FACTORS

Construction quality, inferiors, layout,
and premium add-ons affect pricing, so
your price does not have to be the
same as ofhers.
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MARKET FLUCTUATIONS

If demand is high, prices can be
aggressive; if low, a reasonable price
ensures quicker sales.

TIP:

Always set an asking price slightly higher
than your expected closing price to
allow negotiation.
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A  WELL-MAINTAINED PROPERTY
SELLS FASTER AND FOR A BETTER
PRICE. BUYERS OFTEN REMEMBER THE
“FEEL" OF A HOME RATHER THAN
JUST THE FEATURES.

DEEP CLEANING & BASIC REPAIRS:

Walls & Paint: Fresh paint makes the
property look newer,

Plumbing & Electricals: Fix leaks, faulty
wiring, and broken fittings.

Balconies & Common Areas: Ensure
these are clean and well-kept.
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PRESENTATION MATTERS:

Remove unnecessary items and make
the space neutfral This helps buyers
visualize their own setfup.

Ensure Ample Lighting — Well-lit homes
look more appealing.

FOR UNDER-CONSTRUCTION OR
OLDER HOMES:

Keep exteriors clean and ensure easy
access for site visits.

If selling a bungalow or plot, maintain the
front entrance and driveway for a
welcoming first impression.

TIP:

Most SJUAVASTES make decisions
emotionally, so make sure your home
gives off a positive vibe.
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MARKETING YOUR PROPERTY
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ATTRACTING THE RIGHT BUYERS IS
MORE IMPORTANT THAN JUST
GETTING INQUIRIES

WORK WITH THE RIGHT BROKER:

A competent broker can position your
property correctly and ensure it
reaches the right audience (HNIs, end-
users, investors, or builders).

A good broker also acts as a neutral
party fo resolve conflicts between
buyers and sellers, and resolves 20% of
issues before discussions on complex
matters even begin.
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USE HIGH-QUALITY PHOTOS &
VIDEOS:

Professional photography and video
walkthroughs reduce unnecessary visits
and attract serious buyers.

Use social media & online platforms
wisely. Most HNIs and investors do
preliminary research online before site
Visifs.

LEVERAGE OFFLINE NETWORKS:

Trusted real estate consultants and
word-of-mouth referrals can help in
premium sales.

In  high-value sales, direct broker
networks and exclusivity work better
than mass listings.

TIP:

HNIs don't waste time on unnecessary
visits, so do ensure your property looks
premium online and offline
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MANY SELLERS UNKNOWINGLY
MAKE MISTAKES THAT TURN BUYERS
AWAY ORRESULTINLOST DEALS.

OVERPRICING THE PROPERTY:

A high price may make buyers skip your
listing entirely.

Instead, price it competitively and
create a slight buffer for negotiation.

NOT KEEPING TITLE DOCUMENTS
READY:

If a buyer requests documents and you
delay, they may lose interest.

Keep ownership papers, sanction plans,
and completion certificates readily
available.
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BEING TOO RIGID IN NEGOTIATIONS:

Some sellers push too hard, leading fo
lost deals.

Be open to flexible payment terms or
slight price adjustments for the right
buyer.

LACK OF TRANSPARENCY ABOUT THE
PROPERTY:

Hiding flaws can cause last-minufe deal
failures.

Be upfront about any legal or structural
issues most buyers appreciate honesty.

TIP:

Buyers will negotiate regardless of the
price. Focus on closing the deal rather
than arguing over small price gaps.
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PROPERTY TRANSACTIONS INVOLVE
LEGAL AND FINANCIAL ASPECTS
THAT MUST BE CLEAR AND WELL-
DOCUMENTED.

CLEAR TITLE VERIFICATION:

Buyers often involve lawyers. Your title
must be 100% clear to avoid delays.

If the property has an existing home
loan, ensure it is either closed or can be
adjusted in the transaction.
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AGREEMENT TO SELL &
DOCUMENTATION:

Draft a proper Agreement to Sell (ATS)
with clear ferms on price, possession
date, and any inclusions (e.g, furniture,
ACs, etcl).

Keep records of past tax payments,
society NOCs, and maintenance dues.

TAX IMPLICATIONS & CAPITAL GAINS:

If seling an old property, understand
capital  gains tax and possible
exempftions.

Consult a CA or financial expert to plan
your post-sale tax liabilities.

TIP:

Getting a bank loan pre-approved on
your property can lboost buyer
confidence and ensure a faster sale.
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HANDLING BUYER NEGOTIATIONS
7 & CLOSING THE DEAL

THE FINAL STEPS OF NEGOTIATION
AND CLOSING ARE WHERE MOST
DEALS FALL APART.

UNDERSTAND THE BUYER'S NEEDS:

Some buyers need flexible payment
plans if possible, offer options.

Some buyers pay upfront but expect @
discount — adjust  your pricing
accordingly.

FINALIZING THE OFFER:

Once a verbal agreement is reached,
ensure the Agreement to Sell is drafted
quickly to avoid deal delays.

Buyers offen continue exploring other
properties until the papers are signed,
so move swiftly.
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POSSESSION & HANDOVER:

Conduct a final inspection before
handing over keys.

If selling with fittings/appliances, list them
clearly in the agreement.

TIP:

A deal is never done until paperwork is
signed. Delays can cause buyers to
change their minds.
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